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On May 16, Mexico's Television Azteca signed a technical and commercial cooperation agreement
with the US-based television network NBC. An NBC spokesperson said the US network will provide
assistance with promotion and publicity, programming, technology, and other operational areas.
As part of the deal, the US network will supply Television Azteca with programs produced at
NBC studios, including NBC's business network CNBC and its new 24-hour Spanish language
news network Canal de las Noticias, which was started in March. Canal de las Noticias is currently
available in 21 countries in Latin America and in Spain.
The agreement also authorizes Television Azteca to incorporate the NBC logo into its own
promotional materials. Additionally, NBC signed a three-year stock option deal to acquire between
10% and 20% of Television Azteca, although no shares in the Mexican company were acquired
immediately. Television Azteca is comprised of two former government- owned networks, which
Ricardo Salinas Pliego acquired along with other media properties in July of 1993 for about for US
$640 million.
At the time of purchase, the two networks were comprised of 168 affiliated stations. According to the
New York Times, Salinas has recapitalized the company for about US$750 million, and the increases
in advertising and market share have brought the company's value to about US$1 billion. When he
acquired the television networks last year, Salinas Pliego told reporters he intended to gain a 24%
share of the Mexican television market within four years. Mexico's entertainment industry giant
Televisa and its subsidiaries currently control about 90% of the television market and also about 90%
of all television advertising revenues.
"There's no question that Televisa will remain the leading market-share broadcaster in Mexico,"
said NBC executive Martin Yudkovitz in an interview with the New York Times. "But there is
so much room for growth that targeting a 20% to 25% share for Azteca is eminently achievable."
According to Tom Rogers, another NBC executive, the gain of market share is significant because
of the potential opportunities in advertising. "Mexico will have a booming advertising marketplace,
and television will be the primary beneficiary," Rogers said.
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